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Abstract: With the development of Internet technology, cross-border e-commerce in the form of "Internet + foreign
trade" has emerged. However, in réeent years, scholars have constantly raised the issue that cross-border e-commerce
ecosystem with cross-border e=commetce platforms as the core and new Internet technology have not been collaboratively
developed. Therefore, this'paper proposes to establish an evolutionary game model between cross-border e-commerce
ecosystem and new Intérnet technology, and then analyze that integration development should be the stable evolution strategy
of the two. Taking Xiaohongshu, a domestic vertical beauty cross-border e-commerce platform, as an example, this paper
puts forward development strategies of integrating virtual network community marketing + VR (Virtual Reality) experience,
RFID (Radio Frequency Identification) technology logistics tracking + new Internet technology of blockchain authenticity
traceability, and cross-border e-commerce platform ecosystem.
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Fig.1 Cross—border e—commerce platform ecosystem
22 FEEERMEA

B R $EARFEAE VT BB B B Al _EIT A8 SR — A E
BFEAR IR AR Y 2 A MG AL S AR,

7 AL I I B AR 2 AR A IR LI I B R Bl BT S
B, H A o i3 A KM SR S B s R
M. VREARFX Beiss,

= E

T ER VAR M B, ) B 2 6 RSG5 de AU r) &

HitSRRETa

88, A PRI 4 HARE R 2= T BOIR 55 ABOE A iR 55
P IE AT e Bl I e TR BRI “=” BRI v SR 7R 22
WEdE. FE. WIE, o ERSHEHEMMR S 2 EA KGR
Fe. RO, BN S EBER A,

()4

P T IR SR B BOR (5 BOREIR, R
SR ERE. B, Baimyik, SOHLKR, 9%k
WG T A R BE R G R R, AR T,
MR, CadPBE MIERKENITEREA I,

(Q)VREA

VREAR, BIEMBSERA, B—METIHHEIELA
AR B = E SR, e A AL iR A A, i
FULREZIME S, i,

(4) X Bhik

X B2 N R A g G TR A . I Bk, 3
WL S AR AR A, B2 MRS,
dedr iy o N EIRE RS, BAGBEWEWE, AESH
o, MECADIE SERR . R KRR AT 2 5 5 B, i
P eE, BEeE e, s TR BEk. E
i DRI
3 HBEBRMERSBERHESREIELE

#I(New Internet technology and the evolution

model of cross-border e-commerce ecosystem)
3.1 fEiELIEIERE

(DEZEXTy

T ERHERFEFENS S EENESRENZ
O, REBNRGWMEENE, PhREVEFGERN M, B
B F R 1 5 (Py) Ko 2 LI R (PR BRI

()

I 358 PEL TR 1 5 -5 0 2R LR R4 552 A ) 1 2 SRS i o
AR & K.

(3)SREmE HE

MRAEE AL IR BIE, IR R & 5 B AL LR ) 5 R 1
MG AR TR o

1 B HRTE- G 5 T ALK 0 B AR 1) SR

Tab.1 Strategy matrix of cross—border e—commerce

platforms and new Internet technologies
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Fig.2 Xiaohongshu business ecosystem
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