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Recommended Several Research

XU Mengni,LIU Jingjing,LIU Jinyan,DUAN Qun

( Computer Department of Xianyang Normal University,Xianyang 712000,China)

Abstract: At present,more and more consumers purchase goods through the online shopping system,but the online

shopping system provides a lot of information,which makes the customer can not quickly find their own goods.This paper

introduces the design of online shopping system based on intelligent recommendation,including system architecture

design,system function design,intelligent recommendation function design,database design,system interface design.The

shopping system based on Intelligent recommendation can better understand the users needs,in order to provide timely and

effective referral services for customers.
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Fig.1 B/S three—layer structure
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Fig.2 System functional modules
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Fig.3 Process of customer purchase
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Fig.4 Process of intelligent recommendation
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Fig.5 System E—R figure
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